
 
 

 

   

 

Every month we’ll be sending you the latest insights, research and thoughtful 

perspectives on the issues that matter most to tourism businesses and 

operators in RTO9. 

In this month’s newsletter we provide you with an in-depth analysis on unique 

and signature experience development – ideas, trends and inspiration! If there 

are topics you want to read about in a future newsletter please email: 

lmedeiros@thegreatwaterway.com 

 

 

According to Destination Canada’s February Tourism Snapshot, arrivals 

from international markets increased by 8.1% year-over-year. Growth was 

driven mainly by increases in travellers from China (+46.2%), India (25.8%) and 

Mexico (21.2%). As Destination Canada predicted last year – more flights to 

Canada means more tourists arriving by air – the most notable increase in 

February was from Mexican travellers (+76.5%). 

READ 
MORE 

  

 

https://www.destinationcanada.com/en/tourism-monthly-snapshots
https://www.destinationcanada.com/en/tourism-monthly-snapshots
https://twitter.com/RTO9_CA
https://www.linkedin.com/company/rto-9-south-eastern-ontario/
https://www.youtube.com/channel/UCqIXKI2_d61WGFVXilCSLeQ?view_as=subscriber


 

Exploring Queensland, Australia! 

Have you ever wondered what other destinations are doing to develop unique 

and inspiring experiences? We’ve taken a look at Tourism & Events 

Queensland to learn more about their strategy. 

Recently partnering with Griffith University, a five-module video and worksheet 

program was created to assist tourism operators respond to demand for 

engaging and authentic experiences. Here are the key takeaways from the 

program: 

1. Evolve and revolutionize. Provide inspiring once in a lifetime experiences that 

people get excited to share with others. 

2. Provide guests with memories. Did they do something special? Learn 

something new? Or have lots fun? 

3. Know your guest and what they want. Connect with guests as people and 

support their need to grow, change and self-define. 

https://www.greenon.ca/en/programs/GreenON-Small-and-Medium-Businesses


4. Engage with guests to help them understand the importance of a place and 

why you have a passion for it. 

5. Ensure your staff understands their role in creating memorable experiences. 

Guests will remember your marketing promises and compare it to their 

experience. 

LEARN 
MORE 

  

 

 

 

Visitor tracking tools are commonly used in retail settings, museums, galleries, 

libraries and transportation hubs to gain intel on customers and visitors. These 

tools can count the number of people entering a location, how long they are 

staying, where they spend the most time or least time and more. They are often 

integrated with intelligent reporting systems for easy analysis of the data to help 

make profitable business decisions. With so many tools out there it can be a 

challenge to pick the best one for your business, that’s why we’ve reviewed a 

few options in the market and have spoken with the experts to help you out. 

Here’s our top 3 list: 

• Sensource 

• CountWise 

• Ipsos – Retail Performance 

Talk to us if you want more info on these products! 

https://teq.queensland.com/industry-resources/how-to-guides/experience-development
https://teq.queensland.com/industry-resources/how-to-guides/experience-development
https://www.greenon.ca/en/programs/GreenON-Small-and-Medium-Businesses
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The Roots of End-to-End Luxury Experiences 

Everyone can agree that luxury is known for personal, unique and well-curated 

experiences. A recent article by Skift looked at some of the trends in this market 

and we want to share a few tips that can help you innovate, whether you’re in 

luxury or not. 

1. Travellers want engaging and immersive one-of-a-kind experiences. 

2. Simplicity. Limit the need for traveller problem solving, deal-making or 

settling up. 

3. Offer vetted products with customized support available throughout a 

traveller’s journey. 

LEARN 

MORE  

  

 

http://
http://
https://skift.com/2018/02/26/the-end-to-end-luxury-travel-experience-has-never-mattered-more/
https://skift.com/2018/02/26/the-end-to-end-luxury-travel-experience-has-never-mattered-more/


 

Last year we began working with innovative tourism consulting 

firm Twenty31 to develop a bold and promising RTO9 Multi-year Research Plan. 

Implementation of the plan started this year and it’s designed to support the 

operational needs of tourism partners and inform forward strategies for 

growth across the region. To oversee its success a Research Committee was 

put together to assess the relevance of data being monitored, roll out primary 

research initiatives and make key decisions on secondary research. Stay tuned 

for updates on the exciting projects we have underway this year! 
 

LEARN 

MORE  

  

 

 

Do you have an authentic, engaging and must-see 

experience? 

http://tradecommissioner.gc.ca/canadexport/0002703.aspx?lang=eng
http://tradecommissioner.gc.ca/canadexport/0002703.aspx?lang=eng


If you think you offer a signature experience we can help you navigate the 

Destination Canada and Destination Ontario programs. 

The Ontario program is linked to the Destination Canada program and they both 

feature world-class, must-see, must-do experiences that appeal to global 

markets. 

LEARN 

MORE  

  

 

 

Growing Food & Drink with Homegrown | County 

Craft Brewing Festival 

In an effort to grow our Food & Drink product and experiences in the region, 

we’ve partnered with Homegrown | County Craft Brewing Festival this year! 

The festival will bring together 22+ vendors from across South Eastern Ontario 

and last year it attracted 1500 attendees from Toronto, 401 corridor, 

Peterborough, Kingston, Ottawa and even Montreal. Helping to increase 

awareness of the breadth and skill of craft breweries in our region, and 

increasing visitor traffic during the shoulder season are just two examples of 

the many benefits of this partnership! 

 
 

https://www.destinationcanada.com/sites/default/files/2017-05/Programs_SignatureExperiences_Backgrounder_Apr2017_EN.pdf
https://www.destinationcanada.com/sites/default/files/2017-05/Programs_SignatureExperiences_Backgrounder_Apr2017_EN.pdf
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View the South Eastern Ontario's 

consumer website for yourself. 
 

Visit 
Now  

 

 

    

 

 

Get Social With Us! 

Connect and engage with RTO 9 on our social media pages. 

 

   

 

 

Bonnie Ruddock, Executive Director  

613.344.2095 x 101 | bruddock@thegreatwaterway.com 

 

Lori McIsaac, Operations Manager 

613.344.2095 x 102 | lmcisaac@thegreatwaterway.com 

 

Steve Weir, Marketing & Communications Manager 

613.344.2095 x 103 | sweir@thegreatwaterway.com 

 

https://www.visitpec.ca/pt_events/homegrown-county-craft-brewing-festival/
https://www.visitpec.ca/pt_events/homegrown-county-craft-brewing-festival/
http://thegreatwaterway.com/
http://thegreatwaterway.com/
https://www.facebook.com/The-Great-Waterway-216818685015479/?fref=ts
https://twitter.com/GreatWaterway?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.youtube.com/user/thegreatwaterway
https://www.instagram.com/greatwaterway/
https://twitter.com/RTO9_CA
https://www.linkedin.com/company/rto-9-south-eastern-ontario/
https://www.youtube.com/channel/UCqIXKI2_d61WGFVXilCSLeQ?view_as=subscriber


Lindsay Medeiros, Digital Marketing Specialist 

613.344.2095 x 104 | lmedeiros@thegreatwaterway.com 
 

 

 

 
 

You are receiving this email because you previously subscribed to TourismTalk’s email newsletter. If you would 

like to unsubscribe and stop receiving these emails click here. 
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