
 
 

   

 

Every month we’ll be sending you the latest insights, research and thoughtful 

perspectives on the issues that matter most to tourism businesses and operators 

in RTO9. 

In this month’s newsletter we look at the challenges of seasonality and review 

some fall products and experiences.  

If there are topics you want to read about in a future newsletter please email 

lmedeiros@thegreatwaterway.com with your ideas. 

 

 

 

https://twitter.com/RTO9_CA
https://www.linkedin.com/company/rto-9-south-eastern-ontario/
https://www.youtube.com/channel/UCqIXKI2_d61WGFVXilCSLeQ?view_as=subscriber
https://www.destinationcanada.com/en/tourism-monthly-snapshots


May Tourism Snapshot 

Destination Canada revealed that direct air arrivals from long-haul 

destinations are up 5%, however this growth was more than offset by a 14% 

decrease in air arrivals via the US during the same period. An interesting insight 

to note for US travellers, car is the primary means for entering Canada but in 

May there was a 12% increase in ‘Other’ arrivals, which represents bus, 

train, and cruise. When looking at long-haul markets, China, France, India, and 

Mexico set arrival records for May. 

READ MORE  

  

 

 

Tech Tools: Adobe Experience Cloud 

Adobe Experience Cloud is accessible intelligence for anyone looking to better 

understand their customers. According to Google/Phocuswright research, when 

it comes to booking a hotel, tour or other travel product 57% of travelers 

feel that brands should tailor their information based on personal 

preferences or past behaviours. Adobe Experience Cloud can help, this tool 

combines marketing, advertising and analytics into a single platform, making it 

easier to segment and profile customers helping to create a unified digital 

experience. 

READ MORE  

  

 

https://www.destinationcanada.com/en/tourism-monthly-snapshots
https://www.adobe.com/ca/experience-cloud.html
https://www.adobe.com/ca/experience-cloud.html


 

Keeping your visitors up when the temperature goes 

down! 

Seasonality in tourism has long been a concern and difficult issue for 

destinations around the world. The potential economic returns from year-round 

tourism is typically the motivating factor for addressing seasonality, but 

actuallyextending a peak season requires an integrated and comprehensive 

approach by the destination, community and industry and understanding 

of the unique causes and issues. A UNWTO research paper on the topic 

highlighted key actions for influencing seasonal visitor patterns, here are the 

three most relevant for South Eastern Ontario: 

1. Reduce prices in the months immediately before and after the peak 

season by offering discounts and promotions. Coordination with 

attractions and services would be required to ensure opening hours are 

attractive. 

2. Make the destination unique and prestigious. Is there something that 

visitors absolutely have to see? For example a trendsetting event or ‘last 

chance tourism’ opportunity. 



3. Add a second main season during the fall/winter for international 

travellers that come from warmer climates. Some travellers have never 

experienced fall or winter! 

LEARN MORE  

  

 

 

Consumer and Industry Insights Surveys 

Our pilot Consumer Insights Survey closed successfully last month. Preliminary 

results show that South Eastern Ontario travellers are most likely to be 

travelling for leisure, as a couple and with a fully independent travel 

style.Please stay tuned for the full report with additional insights and takeaways! 
 

TAKE THE SURVEY  

  

 

 

Upcoming Tourism Summits 

http://
http://
https://www.tiaontario.ca/cpages/ots18


Our 2018 AGM + Tourism Summit is now fully booked! This gathering of tourism 

partners will take place on September 7th, 2018. 

The Ontario Tourism Summit will take place at Caesars Windsor on October 

23rd and 24th, 2018. 

LEARN MORE  

  

 

 

Webinars & Workshops 

Reminder, we have three one-hour webinar sessions available on email 

marketing, using Instagram and YouTube and content marketing.  

For access, including presentations and webinar recordings, please visit the link 

below. 

Stay tuned for our fall line up of workshops and events! 

LEARN MORE  

  

 

https://www.tiaontario.ca/cpages/ots18
https://tourismtalk.ca/industry-webinars/
https://tourismtalk.ca/industry-webinars/


 

Featured Operators/Destinations 

The splendour of fall is just around the corner. We looked at Quebec, New 

England and Nova Scotia to find out what has their visitors falling for them! 

Tourism Quebec: Enchantment of colours 

• Key activities include golf, vineyards, birding and a cluster of 15 festivals 

celebrating the colours of fall 

Discover New England: Brilliant fall foliage 

• Provides itinerary ideas for two two-week long driving tours across the 

New England states. The tours connect the destinations and emphasize 

taking a slower pace for greater relaxation 

Tourism Nova Scotia: Fall Fun 

• Highlights the harvest, outdoors (hiking and cycling) and 140 different 

festivals between September and November 

http://%7Elink-7005%7E/


LEARN MORE  

  

 

 

View the South Eastern Ontario's 

consumer website for yourself. 
 

Visit Now  

 

 

    

 

 

Get Social With Us! 

Connect and engage with RTO 9 on our social media pages. 

 

   

 

 

Bonnie Ruddock, Executive Director  

613.344.2095 x 101 | bruddock@thegreatwaterway.com 

 

Lori McIsaac, Operations Manager 

613.344.2095 x 102 | lmcisaac@thegreatwaterway.com 

 

Steve Weir, Marketing & Communications Manager 

613.344.2095 x 103 | sweir@thegreatwaterway.com 

 

http://
http://thegreatwaterway.com/
https://www.facebook.com/The-Great-Waterway-216818685015479/?fref=ts
https://twitter.com/GreatWaterway?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.youtube.com/user/thegreatwaterway
https://www.instagram.com/greatwaterway/
https://twitter.com/RTO9_CA
https://www.linkedin.com/company/rto-9-south-eastern-ontario/
https://www.youtube.com/channel/UCqIXKI2_d61WGFVXilCSLeQ?view_as=subscriber


Lindsay Medeiros, Digital Marketing Specialist 

613.344.2095 x 104 | lmedeiros@thegreatwaterway.com 
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