
    

 

   

Every month we’ll be sending you the latest insights, research and thoughtful 

perspectives on the issues that matter most to tourism businesses and operators in 

RTO 9.  

In this month’s newsletter we discuss practical tips, ideas and trends that impact 

tour operators today.  

If there are topics you want to read about in a future newsletter please email 

lmedeiros@thegreatwaterway.com with your ideas. 

   

    

    

Be Ready for Spring! 
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Have you reviewed your business listing on thegreatwaterway.com? Get the 

jump on the spring season and submit an update to keep your listing current for 

consumers. 

   

SUBMIT AN UPDATE  

 

   

    

    

UNWTO World Tourism Barometer 

According to the latest UNWTO World Tourism Barometer, international 

tourist arrivals grew 6% in 2018, totalling 1.4 billion. Results were driven by 

strong outbound demand from key markets and a thriving economic landscape. 

The Middle East and Africa led growth while Asia and Europe grew but at a 

slower pace. North America trailed behind at 3% growth vs. the global average 

of 6%. The UNWTO has forecasted growth of 3% to 4% in international 

tourist arrivals for 2019, signalling a return to levels predicted in previous 

years. 
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READ MORE  

 

   

    

    

Saying Goodbye To Single-Use Plastics  

Only 9% of the world’s plastics are recycled and much of it eventually ends up in 

our oceans. New partnerships are being formed across the industry to find 

ways to remove single-use plastics from hotels, restaurants and businesses 

in an effort to protect the environment. A better understanding of where 

single-use plastics are being used, knowing the potential challenges in making 

change happen and learning about the initiatives that have helped other 

businesses reduce their footprint may be what’s needed to help you take the 

first step in this effort. We’ve highlighted a few examples of recent initiatives that 

are making a difference, from hotels to tour operators: 

Hotels 

• Hyatt eliminated drink picks and plastic straws 

• Marriott is replacing mini bottles with shampoo dispensers 

Airlines 

• Alaska Airlines, Air Canada and American Airlines are switching from 

plastic stir straws to wood or bamboo 

Tour Operators 
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• Adventure travel tour operators are providing guests with aluminum 

water bottles for excursions and tours, water stations are made available 

for refills. 

   

READ MORE  

 

   

    

    

Tour Descriptions That Sell 

You can count on the fact that your tour will be searched and browsed alongside 

many other competitors. To support you in writing the best possible tour 

description that stands out from the crowd we reviewed Trekksoft’s six simple 

ways to improve your offer and close sales. Here they are: 

1. Photography – Within your tour description have 5-10 high quality 

images that set you apart from competitors. 

2. Explain your tour in a title – Use your unique selling points to highlight 

the main features of your experience in one line. 

3. Tailor to your ideal customer – If you are trying to attract international 

travelers it may be wise to have your description professionally translated 

and reviewed. 

4. Highlight the unique – Describe the tour from start to finish and use key 

words that are relevant and searchable. 
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5. Make descriptions a quick read – Again, travelers will be sifting through 

many options and are increasingly viewing on a mobile device.  

6. Test, analyze and revise! – Experiment. There’s always an opportunity to 

make changes and try again.  

   

READ MORE  

 

   

    

Top 3 Reasons Why You Must Build Trust with Data 

(Webinar - $$) 

While there is enormous value for businesses to unlock with fresh data and 

insights, consumers are becoming increasingly concerned about how their 

personal data is being collected and used. This new webinar by the Travel and 

Tourism Research Association uncovers the top three reasons why businesses 

must build a trusted relationship with data to deliver a personalized 

consumer experience. 

   

LEARN MORE  
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VISIT OUR CONSUMER WEBSITE 

 

   

 

   

 

   

Get Social With Us! 

Connect and engage with RTO 9 on our social media pages. 
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Bonnie Ruddock, Executive Director  

613.344.2095 x 101 | bruddock@thegreatwaterway.com  

   

Lori McIsaac, Operations Manager 

613.344.2095 x 102 | lmcisaac@thegreatwaterway.com 

   

Steve Weir, Marketing & Communications Manager 

613.344.2095 x 103 | sweir@thegreatwaterway.com 

   

Lindsay Medeiros, Digital Marketing Specialist 

613.344.2095 x 104 | lmedeiros@thegreatwaterway.com 

   

 

   

    

You are receiving this email because you previously subscribed to TourismTalk’s email newsletter. If you would 

like to unsubscribe and stop receiving these emails click here. 

RTO 9 South Eastern Ontario 650 Dalton Avenue, Unit 230 Kingston, Ontario K7M 8N7 Canada (613) 344-2095 
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