
 
 

    

 

Every month we’ll be sending you the latest insights, research and thoughtful 
perspectives on the issues that matter most to tourism businesses and 
operators in RTO9. 

In this month’s newsletter we discuss the opportunities, impact and benefits 
of sports tourism. 

If there are topics you want to read about in a future newsletter please 
email lmedeiros@thegreatwaterway.com with your ideas. 

 

https://www.facebook.com/RTO9ON/
https://twitter.com/RTO9_CA
https://www.linkedin.com/company/rto-9-south-eastern-ontario/
https://www.youtube.com/channel/UCqIXKI2_d61WGFVXilCSLeQ?view_as=subscriber


 
 

June Tourism Snapshot 

As of June 2019, overnight arrivals from long-haul markets increased 7% 
over 2018. The most promising long-haul markets included France, Mexico and 
Germany; they recorded the strongest growth in the month of June. The Asia-
Pacific region showed record overnight arrivals (814,000), however, in June 
there was a slight decline compared to the same time last year (-
3.1%). Both Japan and South Korea arrivals dropped substantially (-13.2% and -
24.1% respectively). 

The Average Daily Rate increased most at upscale properties, those with over 
500 rooms and resorts. A decline in occupancy and a slight increase in Average 
Daily Rate were consistently reported by all property types. 

 

https://is-tracking-link-api-prod.appspot.com/api/v1/click/5280876146982912/~Tokens.Link~


READ MORE  

 

 

 
 

“Major Events As Catalysts For Tourism” 

The OECD Tourism Paper “Major events as catalyst for tourism” was published 
in 2017 as a learning resource for destinations and communities. According to 
the report, one of the many success factors related to hosting major events 
includes “close ties with the culture, businesses or sport in the host 
destination” to add to the appeal of an event and increase local supplier 
opportunities. Based on a review of case studies presented in the report, our 
top three key takeaways for local businesses interested in taking advantage of 
major events in their communities include: 

1. Understand the event and its brand image to leverage and appeal to its 
audience and visitors. 

https://is-tracking-link-api-prod.appspot.com/api/v1/click/5417843576799232/~Tokens.Link~


2. Connect with event partnership teams to understand the tourism linkages and 
opportunities for local businesses. 

3. Encourage fan engagement on social platforms well before the event begins 
to build excitement and give consumers a reason to book your services/product. 

 

 
 

CSTA Webinar Series 

Did you know that the Canadian Sports Tourism Alliance (CSTA) offers a series 
of webinars that highlight trends, success stories and key learnings in the sport 
tourism industry? This is an excellent resource and low-cost learning 
opportunity for CSTA members and anyone else interested in topics like 
event bidding and hosting, event marketing, and sponsorship. 

 

LEARN MORE  

 

 

 
 

Sports Event Congress 

As a fast-growing segment, Canada’s sport industry is valued at over $6.8 
billion. On March 24 – 26, 2020, partners and leaders of all kinds will convene 

https://is-tracking-link-api-prod.appspot.com/api/v1/click/4835502332575744/~Tokens.Link~
https://is-tracking-link-api-prod.appspot.com/api/v1/click/5325846300065792/~Tokens.Link~
https://is-tracking-link-api-prod.appspot.com/api/v1/click/4732005968773120/~Tokens.Link~


at the Edmonton Convention Centre for the annual Sports Event Congress. 
Over two days, attendees will engage in networking, socializing, and learning to 
create matches between cities/destinations and sport organizations and so 
much more. 

 

LEARN MORE  

 

 

 
 

TIAO Summit 

From October 28 – 30, 2019, tourism industry colleagues and leaders will gather 
to network, learn and celebrate at the TIAO Summit being held at the Blue 
Mountain Resort. This annual event is an excellent opportunity for 
businesses of all sizes to gain insights and develop new and unexpected 
partnerships. 

 

LEARN MORE  
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Excitement Builds For The Brier 2020 

 

As a Top Sports City for 2019, ranking #3 in Ontario, Kingston is setting the 
bar for hosting major sport events. In 2020 Kingston will host the Tim 
Horton’s Brier, a world-famous event and the biggest national curling 
championship in Canada. 

From a tourism perspective, events like this one help to expand the visitor 
economy and drive economic growth. To make the Brier 2020 a success, 
significant resources, efforts and partnerships are happening behind the scenes 
every day. At this stage, Tourism Kingston is looking to support Curling 
Canada’s efforts to gain sponsors. 

Sponsorships are between 6-20k+ and include: 

• Premier Partner 
• Official Partner 
• Volunteer Partner 
• Future Stars Partner 



• School Program Partner 
• Autograph Session Partner 
• Official Supporter 

“The 2020 Tim Horton’s Brier will be one of the largest events that Kingston 
has hosted since the 1976 Olympics”, says Brooke Lenser, Sport Tourism 
Manager at Tourism Kingston. 
“The event is projected to bring up to $15 million dollars in economic 
impact along with 130,000 spectators and live TSN coverage that will showcase 
Kingston and South Eastern Ontario to the entire nation!” 

If your business or know of a business that is interested is investigating the 
benefits please reach out to Melissa Hicks: melissa.hicks@curling.ca 

 

LEARN MORE  

 

 

 
 

Instagram 2.0 Workshop 

We will be hosting a three-hour workshop that will inspire participants to create 
meaningful content, effectively manage their account, and learn about the 
latest trends. At the end of this fun and interactive workshop, we want you to 
leave feeling inspired to create new types of content to better engage with your 
followers. 

https://is-tracking-link-api-prod.appspot.com/api/v1/click/5118961584177152/~Tokens.Link~
https://is-tracking-link-api-prod.appspot.com/api/v1/click/5954530358853632/~Tokens.Link~


In this three hour session you'll learn: 

• How to elevate your current strategy 
• How to manage your time effectively 
• Helpful apps to create better content 
• Analytics and why they matter 
• How to establish an Instagram brand aesthetic 

 

REGISTER 

 

 

 
 

From Field to Fork: Redefining Brockville's Food 
Culture 

In collaboration with RTO 9, Ontario Culinary Tourism Alliance, and Brockville 
Tourism, we will be exploring why food and drink experiences are top of 
mind for today's traveller and how to get their attention. 

Join Agatha Podgorski, Director of Community Engagement and Megan 
Wollenberg, Feast On Program Manager, at the Culinary Tourism Alliance to 
explore easy ways you can attract new visitors to your business. 

https://is-tracking-link-api-prod.appspot.com/api/v1/click/6024633083494400/~Tokens.Link~
https://is-tracking-link-api-prod.appspot.com/api/v1/click/6172975885189120/~Tokens.Link~


In this two hour session you'll learn: 

• How to meet customer expectations 
• How to increase your sales through storytelling - both in person and 

online 
• How the area can collectively grow food tourism 

 

GET YOUR FREE TICKET  

 

 

 
 

Enjoying our content? 
Forward our Newsletter to a friend! 
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VISIT OUR CONSUMER WEBSITE 

 

 

    

 

 

Get Social With Us! 

Connect and engage with RTO 9 on our social media pages. 
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Bonnie Ruddock, Executive Director 
613.344.2095 x 101 | bruddock@thegreatwaterway.com 

 

Lori McIsaac, Operations Manager 
613.344.2095 x 102 | lmcisaac@thegreatwaterway.com 

 

Steve Weir, Marketing & Communications Manager 
613.344.2095 x 103 | sweir@thegreatwaterway.com 

 

Lindsay Medeiros, Digital Marketing Specialist 
613.344.2095 x 104 | lmedeiros@thegreatwaterway.com 

 

 
 

 

You are receiving this email because you previously subscribed to TourismTalk’s email newsletter. If you would 
like to unsubscribe and stop receiving these emails click here. 
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