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1. Understanding Your Goals 

 
How you will use Instagram to meet your business goals and how much time you will 
make to use this channel is entirely up to you.  
 
Here are some questions to ask yourself 

1. Are you using Instagram to build brand awareness and to reach your ideal 
customers? 

2. Is it to showcase products, services, destinations? 
3. Is it to grow an engaged community? 
4. To increase brand loyalty? 
5. For customer service? 
6. Educate your followers about your business or industry? 

 
If you’re need help on creating goals for your account ask yourself the following 
questions. 

1. Why are you using Instagram? 
2. How can Instagram assist you in achieving marketing goals? 
3. How much time/ budget are you willing to commit? 
4. What does Instagram offer you that is different from other platforms? 
5. When thinking about your ideal follower, what is some content they would 

engage with? 



 

6. Do they engage with Hashtags? If so, which ones? 
These questions not only help with establishing goals but also help in creating an ideal 
audience. 
 

2. Connecting With Your Community And Followers 
 
Engagement essentially means having a conversation with your followers. It’s beyond 
just a like. It inspires action. Your community should feel like you care about them and 
that they’re being listened to.  

Are you responding to comments and DMs in a reasonable amount of time? 

The amount of time it takes depends on how big of a team and how you want to 

manage your time on the platform.Your community should feel like you care about them 

and that they’re being listened to.  

Are you following the right accounts (accounts that are currently connected to 

your brand and your aspirational brands/individuals)? 

This shows that you’re active on Instagram. Follow accounts that are connected to your 

brand and community. 

This is a great way to get your brand out there and connect with other accounts 

You don’t need to follow back every account that engages with you. Take a look at your 

list of followers, trim it down and add relevant accounts to the mix 

For small businesses, this is a great way to get your brand out there and connect with 

potential advocates and influencers. 

 

Are you liking and/or commenting on tagged and hashtagged photos as they 

appear? 

Respond to tagged and hashtagged post that are related to your brand. Show some 

love by leaving thoughtful comments on these posts. You’ve been tagged for a reason! 

Have you considered engaging with the tags that you use in your own post? For every 



 

hashtag that you use, you should be engaging (liking/ commenting) with those 

hashtags. 

 

Are you reposting user-generated content (UGC) from your community to show 

your audience some love? 

When repurposing user-generated content, make sure that it not only looks good but 

also that it fits your goals for Instagram.  

Tip - Spend time on post of your ideal follower 
Engage with their post 
Take a look at their hashtags for opportunities 
Look at comment threads and respond thoughtfully when you take the time of how a 
post impacted you 
Have a goal to visit XX amount of accounts per day using this strategy.  
Branded vs Community vs Campaign 
 

3. Establishing an Instagram brand aesthetic 
Your Instagram profile is just as important as the homepage on your website. Users are 

looking at Instagram for their next product or service. Your Instagram feed is your 

homepage/ website catalogue. Instagram stories can be unpolished.  

 

Your Instagram bio should be your elevator pitch so that someone comes across your 

feed they know who you’re and what you do in a matter of seconds. Include brand and 

community hashtags, a link to your website 

Look into other accounts for inspiration. What do they look like? Are they light and 
bright, do they follow a pattern, are they dark and moody? 
 
Create a mood board by saving posts on Instagram this can help guide you in creating 
an aesthetic. Include colours, textures, quotes, this is a visual representation of your 
brand. 



 

 
Take into consideration which type of photos you will feature (what and where) - 
remember Instagram is a visual platform. 

Do you have an overarching theme that fits your brand and voice? 

Is your theme immediately identifiable as belonging to your brand and no one 

else’s? 

Is it immediately obvious what your business does based on your last 9 posts? 

4. Creating engaging content 

How To Take Gorgeous Instagram Photos: 
https://later.com/blog/how-to-take-good-instagram-photo-with-your-phone/ 
 
Choose the same presets, filters (best set of filters that work for your photo), editing 
tools, to keep  consistency 
There’s a lot of apps out there for editing photos some that we like are the following:  
VSCO, Adobe lightroom,Snapseed, Camera Kingston, InShot.  
 
Play around on these apps to see what you like. Presets are one-click photo editing 
tools that can dramatically speed up your workflow and give your Instagram photos a 
professional look. 

Basic Photography 
⅓ Centre framing colour 
Good content vs bad content 
 
5. Create Better Instagram Captions 
 
2200 count limit. 
Create space - line breaks, add an emoji  
Make the first few words stand out! What will get your follower to stop scrolling? 
Leave bulk mentions and hashtags for the end 
Use emojis sparingly 

https://later.com/blog/how-to-take-good-instagram-photo-with-your-phone/


 

Use the text from your website or blog post as a snippet of what the user can read more 
about. ‘Learn more in our link in bio.”  
Drive engagement with a call to action  
Check your spelling and grammar 

Captions - describe what’s happening 
Keeping a spreadsheet for a list of caption ideas 
Where to draw inspiration - content/ blogs related to your industry 
Explain the photo 
Ask questions when you’ve built an audience 
 
Here’s a list of questions to get you started. 
 
If your goal is to increase Likes Who’s with me? / Who agrees? / Anyone else? 

 Who’s ready? 

 Who’s excited? 

 Can you relate? 

 All in favor? 

 Thumbs up if… 

 By a show of thumbs, how many of you… 

 Show some love. 

 Show your support. 

  

If your goal is to increase 
Comments  Tell us… 

 How do you feel about this? 

 What are your thoughts? 

 Voice your opinion on… 

 Agree or disagree? 

 Do you think…? 

 Wish us/them luck. 

 Congratulate them… 

 We want to hear from you! 

 Have an idea? Let’s hear it. 



 

 Express your thoughts below. 

 How many of our fans… 

 Post here… 

  

If your goal is to increase Shares Spread the word. 

 Tell a friend. 

 Tell your friends. 

 Don’t keep this to yourself. 

 Tell the world. 

 
  
 
Writing a caption everyday can be harder. Take the time to batch schedule your post in 
advance - we will talk about this later. This is handy when you're feeling inspired/ 
productive and will save you tons of time.  
 
6. Hashtags To Use 
 
Using hashtags allows for an opportunity to reach more of an audience/ your ideal 
follower. Unfortunately, there’s no way to tell which hashtags are the most effective in 
getting your post discovered.  

The amount of hashtags you use all depends on you. Instagram allows you 30 hashtags 
per post. If you want to use more, there are tricks to do this but you risk your post 
looking too spammy. 

Tips: 
Avoid using just big/ generic hashtags. There’s too much competition  
Use a mix of big and small hashtags. 
Using smaller hashtags means less post and a tighter community. 
Use hashtags that your ideal audience may use not what you think they use. 
Be relevant and niche - allows you to grow a community of like minded individuals. 
Always use location hashtags. If your a business/ service this is a huge must! 
Be consistent in how many and which ones you use. 
Where to find hashtags? Look up a hashtag then search ‘related hashtags.’  



 

Find people who are leaders in your industry or who are attracting people like your ideal 
customers 

The Different Types of Instagram Hashtags 

1. Branded Hashtags - Branded Hahtags - Encourage your audience to follow your 
branded hashtag. This way you can connect with your community.  
2. Community Hashtags - You can now stay up-to-date on various topics (or 
communities) by following a hashtag related to your interests. Following a hashtag 
works just like following a user’s profile. When you find a hashtag you’d like to follow 
you simply open the hashtag page and tap on the follow button. 
3. Campaign Hashtags. 

 

7. Managing Your Time Effectively 
 
Once you have developed your strategy, prepared some images, and created various 
captions, then all you need to do is post it to Instagram – I prefer batching content 
because it helps save time. 

Choose a day (like Monday) to prepare a bunch of content in advance - this is called 
“batching”. For example, prepare a bunch of quotes, photos and videos. This way you 
won’t have to worry about what to post when it’s actually time to post. This will save you 
so much time and stress.  

How many times a day (or week) should you post? There is no right or wrong answer. 
Pick a schedule that works for you. The key is to be consistent. Choose a routine. You 
can choose to add these tasks to your to do list and post them from the native 
Instagram app or use some of the scheduling tools available to help. 

8. Why analytics and insights matters 

Tracking your analytics across each of these channels and format is important when it 

comes to strategizing for the future. You’ll be able to make better-informed decisions for 

your brand or business, and make changes that make a real, positive difference your 



 

Instagram account. 

 

The metrics you track depend on your business goals and what you want to achieve 

with Instagram. 

 

Are any individual posts underperforming? Can you identify why? Are any 

individual posts over-performing? Can you identify why? 

 

Review your Instagram content post by post to identify the triggers that cause your 

audience to engage (or not) Understanding your audience’s wants, improve your 

content, and ultimately drive better results with your Instagram marketing! 

Gender and Age Range 

Instagram offers basic demographic information about your audience, including their 

gender and age range (as well as a breakdown of age range by gender). 

It’s a good idea to use this information in your content planning. For example, if your 

audience skews younger, you may want to post more frequently to align with how often 

they’re on their mobile device. 

 

Top Locations 

Like the gender and age range breakdown, knowing your audience’s top locations can 

help you improve your posting schedule. 

 

Hours vs. Days 

Beyond audience demographics, Instagram also offers information around the average 

times and days that your followers are active on Instagram. 



 

How to Track Your Impressions, Reach, Engagement, and More 

Those who’ve switched to a business profile not only have the ability to check on how 

their accounts are growing over time with Instagram’s analytics, but they can also 

analyze how individual posts are performing and compare the specific results from 

each. 

Impressions 

Impressions are the total number of times your post has been seen. This number 

includes users scrolling by in their feed, clicking through your business’ profile to view a 

photo, or viewing content directly through an Instagram Direct Message. 

 

Reach 

Like impressions, reach also relates to the total number of views on your content, but 

this time it’s the number of unique views (unique users that viewed your content). 

 
Engagements 

This is the total number of times that your post was liked, saved, or commented on.c 

 

Profile Visits & Followers 

Instagram Insights will also tell you how many times your profile was viewed and the 

number of accounts that started following you. 

What Should You Post? - 10 min exercise 

Questions & Discussions  

 


