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“
Pay attention to your engagement because that's 
the truth.The truth of what people like is how they 
are responding to the content you are sharing on 

Instagram.

- Sue B. Zimmerman Social

Media Educator & Consultant
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THE INSTAGRAM LANDSCAPE



SOME QUICK METRICS

11.8M 65% 63%



SOME QUICK METRICS



SOME QUICK METRICS



OPPORTUNITIES AND TRENDS

INFLUENCERS STORIES PAID
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ELEVATING YOUR CURRENT STRATEGY



UNDERSTANDING YOUR GOALS

Build brand awareness 
and reach more of your 
ideal customers.

Showcase your product, 
service, or destination.

Grow an engaged 
community.

Increase brand loyalty.

A tool for customer 
service.

Educate your followers 
about your business or 
industry.



UNDERSTANDING YOUR GOALS

1. Why are you using Instagram?
2. How can Instagram assist you?
3. How much time or budget can you 

commit to
4. Instagram?
5. How does Instagram offer something 

different to other platforms?
6. What kind of content does your 

audience engage with?



CONNECTING WITH YOUR 
COMMUNITY & FOLLOWERS

1. Are you responding to comments in a 

reasonable amount of time?

2. Are you liking and/or commenting on 

tagged and hashtagged photos as they 

appear?

3. Are you following the right accounts?

4. Are you reposting UGC from your 

community to show your audience 

some love?



CREATE BETTER CAPTIONS

1. Keep a spreadsheet for when inspiration 

happens

2. Explain the photo

3. Write your captions in your brand voice

4. Ask questions when you’ve built an 

audience

5. Where to draw inspiration? Follow 

similar accounts



EXERCISE
What Should You Post?



HASHTAGS TO USE

The number of hashtags you use comes down to 
personal preference, but as with all things Instagram, it’s 

super important to be consistent.



EXERCISE
What Should You Post?



THE DIFFERENT TYPES
OF INSTAGRAM HASHTAGS

#Campaign

#Branded #Community
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ESTABLISHING AN INSTAGRAM BRAND AESTHETIC



MAKE A GOOD IMPRESSION

1. Do you have an overarching theme that 

fits your brand and voice?

2. Is it immediately obvious what your 

business does based on your last 9 

posts?

3. Is your theme immediately identifiable 

as belonging to your brand?

4. Does your content have a mix of 

promotional content, non promotional 

content, UGC, and more?



The Edward

Simple, light on colours, different 
textures. Sticks with a theme of 
colours.  Mood: calm



The Lark

Mix of different types of post but 
colours are still on brand. When they 
show text it’s not overcrowded with an 
image. They let their features of the 
night be the focus and explain in the 
comments the details. 



Visit Kingston

Mostly UGC either uses a filter over 
their images or just finds post that 
blends well together. Again they let the 
photo be the focus and their captions 
explain what’s going on. They share a 
lot of gems and DYK facts. Mood: 
Urban and Hip 



Merrill House

Not only is it a gorgeous feed with a 
mix and moody look but they 
showcase what a “guest” stay would 
be like. Instead of featuring her in 
every shot they show another part of 
what the stay could be like 



Spa

Too crowded not on brand and 
outdated looking. Your feed should be 
a catalogue of your brand. 
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CREATING ENGAGING CONTENT



FAVOURITE TOOLS

Canva InShot

SnapSeed Unfold



APP PREVIEW



MANAGING YOUR TIME 
EFFECTIVELY

Once you identify your content strategy, you 

can now plan out your Instagram posts and 

create your editorial calendar. Now, all you 

need to do is create your content and post it 

to Instagram!5



https://later.com

Get 1 Month Free of Later

Promo Code: LATERCON2019 

Offer expires October 1st 2019

https://later.com
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WHY ANALYTICS AND INSIGHTS MATTER



Instagram Analytics

▫ Impressions & Reach
▫ Engagement
▫ Profile Followers



DISCUSSION AND QUESTIONS

What’s on your post it?
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