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-- A marketing tool that is not only
“nice to have” but is just as important
as the marketing strategy.  A content

style guide covers aspects such as
grammar, language, formatting,

voice, and tone. It is a document for
content creators to use that breaks
down who we are, and how we want

our brand portrayed.



The act of travelling, whether it’s a local staycation or a huge trek

across the world, is always an enriching experience that has a

story to be told. In our content, we always want to highlight the

extraordinary places, hidden gems, and local businesses in South

Eastern Ontario. 

We strive to write experiential content that inspires our readers

to go beyond just reading a piece of content. In the end, we want

our readers to be thinking: I want to do this and go there! 

Our blogs are formatted in three different formats.

Our Type Of Blogs



Our Type Of Blogs
Listicle blogs highlight the best of each destination.  The magic

number for listicles are 8,16, 24, 32. We will also create a seasonal

‘Festival and Event blog that includes our partners chosen events.

Mini-blogs highlight each DMO, DMP, or tourism office Top Attractions

per season. We should ensure that we have connected with our

partners for their chosen attractions and events happening during

that season. We strive to have this content 'Evergreen.'

Experience Blogs cover one destination per blog. Experience blogs

are meant to highlight a day trip, weekend stay, or an overnight trip

within that destination. These blog post are meant to highlight the

destinations top attractions and to showcase what makes the

destination unique. 



Sourcing Information

Reviews from Trip Advisor and Google

DMO, DMP, tourism operators websites

Operators and businesses websites and social media

You will be given a Google Doc with a list of blog topics to provide

you with some guidance on the type of content we are looking for.

In your 'Blog Topic Guide,' we will provide a list of operators and

business to write about plus give you the opportunity to provide

your creative contribution. 

If you are unawre of place mentioned, here are some resources to

help you in sourcing information. 



Sourcing Information

What makes this experience an amazing story? 
What sets it apart from other similar experiences?
Is it hip, intriguing, new and notable?
Is it something only ‘insiders’ know about now but deserves
wider recognition?
Is it a ‘best of’ experience that instills pride of place?

Some questions to ask yourself while you're sourcing
information.



Style & Tone
Tone should be exciting, friendly, and inspiring.
Try to be conversational and relatable. 
Should the opportunity arise, use a dash of wit. 
Always demonstrate an understanding of the readers' challenges. 
Use of '&' is acceptable in headings and subheadings, but not in
standard body copy unless the symbol is part of a branded term
or name.
Bold to emphasize words and phrases. We do not italicize,
CAPITALIZE or underline for emphasis.
Offset ideas – like this one – with a single dash.
Hyperlink the attraction/place (if it is well done). If it is not 'market
ready,' hyperlink to their social media page (preferably Facebook)



Submission
Upload your content into a Google Doc and label your Doc 
 '20/21 - Blog Content (your name) (season).' 
Share it with the marketing team at RTO9 South Eastern
Ontario.
If there are comments and revision request in the comments,
please do not close or 'resolve' these. After you have
completed your edits, highlight your text in yellow. 
If you are submitting content multiple times in one season,
please add them all into one Google Doc.


